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What is the European Week of Regions and Cities?

The European Week of Regions and Cities 
is an annual four-day event during which 
regions and cities showcase their capacity 
to create growth and jobs, implement 
European Union cohesion policy, and prove 
the importance of the local and regional 
level for good European governance. 

The event was created in 2003 when the European 
Committee of the Regions invited Brussels-
based local and regional representations to the 
European Union to open their doors to visitors 
simultaneously. One year later the European 
Commission’s DG for Regional and Urban Policy 
also joined the adventure.

Developing from the initial concept, the event 
has become a European networking platform 
for experts in regional and local development. 
Exchange of good practices in economic 
development and social inclusion, cross-border 
cooperation, public-private partnerships, 
regional innovation and community-led local 
development are some of its many topics.

Over the years, the event has grown into the key 
event on EU Regional Policy. It welcomes over 
5  000 participants in October each year (local, 
regional, national and European decision-makers 
and experts) for more than 100 workshops 
and debates, exhibitions and networking 
opportunities.

In addition to the Brussels-based workshops, a 
number of local events are run all over Europe.

Introduction
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Why branding guidelines?

These general branding guidelines define 
the rules for an appropriate and coherent 
use of the European Week of Regions and 
Cities visual identity by the variety of 
organisers and partners.

The European Week of Regions and Cities 
is not a typical European institution-driven 
forum. It results from the cooperation 
between European institutions and regions 
and cities from all over Europe, as well as 
from contributions by companies, financial 
institutions, international associations and 
academic organisations. The very nature of 
the event makes these guidelines even more 
necessary.

Moreover the local events organisers will also 
find in this chart a useful guidance for the 
preparation of products and support material 
related to the European Week of Regions and 
Cities.

The event organisers adapt the logo, the 
branding image and the colours for each 
yearly edition of the European Week of 
Regions and Cities. These adaptations are 
subject to specific branding guidelines, 
which complement the general guidelines.
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The European Week of Regions and Cities 
brand has two types of components:

− the permanent components (1), i.e. its symbol 
with its three circles and its wordmark, as 
well as the overall bi-colour design;

− the variable components (2), i.e. the  yearly 
adaptations: the dates, the colours, the 
slogan and the branding image.

The brand
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01.
The permanent components

01.1. Logo

01.1.1 The general logo (and its optional tagline)

The event logo consists of :

- a wordmark: ‘REGIONS & CITIES’ written in 
capital letters. The wordmark should never 
be translated;

- a symbol: three concentric circles 
symbolising roundtables, i.e. the exchange of 
good practices and the debate, throughout 

the three levels of governance: the European, 
the national and the subnational (regional 
and local). The symbol vehicles the idea of 
the European Week of Regions and Cities 
being a yearly platform for representatives 
of various levels of governance, joining the 
debate on European regional policy.

- a tagline: ‘European Week’

- an indication of the event’s edition and 
its location and dates (‘Brussels’, ‘XX – XX 
October 20XX’)

the symbol

the wordmark

the tagline

European Week
Brussels  Days Month Year

REGIONS
& CITIES
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The logo exists in three versions:
The logo with the tagline ‘European Week’ 
and the event’s location (1) is used for 
general branding purposes without referring 
to a particular edition of the event. It can be 
displayed horizontally or vertically, depending 

on the layout of the final product/support.
The logo with the tagline, the location and the 
event’s dates (2) is the version used in relation 
to a specific European Week. It can also be 
displayed horizontally or vertically.

The logo without tagline (3) is used for web 
buttons, social media and any application  
when the size of the logo is so small that the 
tagline becomes unreadable.

Colours and typeface of the logo.

CMYK: 50/25/0/0       RGB: 148 / 172 / 217       HEX: #94acd9

CMYK: 0/0/0/40       RGB: 177 / 177 / 176       HEX: #b1b1b0

CMYK: 100/60/0/10       RGB: 29 / 86 / 154       HEX: #1d569a

CMYK: 0/37/75/0       RGB: 230 / 174 / 86       HEX: #e6ae56

CMYK: 80/0/100/0       RGB: 94 / 164 / 67       HEX: #5ea443

Myriad Pro RegularMyriad Pro BoldMyriad Pro Black

European Week
Brussels  Days Month Year

REGIONS
& CITIES

(2)  The Logo with the tagline,  
the location and the event’s dates

(1)  The Logo with the tagline 
displayed vertically

(3)  The Logo without tagline

REGIONS
& CITIES

European Week | Brussels

Days Month Year

European Week
Brussels  Days Month Year

REGIONS
& CITIES
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01.1.2 The local events logos

The European Week of Regions and Cities 
logo exists in a series of ‘local events’ logos 
to be used to brand the local events taking 
place all over the European Union each 
autumn in connection to the Brussels-based 
European Week.

In the local events logo, the symbol is kept, 
whilst the wordmark is replaced by a waving 
blue European flag to ease the understanding 
of the European nature of the event.

The same blue is used for the local events’ 
tagline, displayed in bold (‘Europe in my 
region/city’). 

The date indication, also displayed in blue, 
should be ‘September - December’ when 
designing the whole range of events generally 
speaking, ‘September - December {YEAR}’ 
when designing the full range of event for a 
given year, or just the year when designing a 
specific event (e.g. ‘2018’).

Upon demand, the local events logo might 
also be translated into a regional language or 
into a non-EU language.

The local events logos follow the same design 
rules than the general European Week logo 
(minimum size, clear space, colours, etc. – see 
hereafter).

The general logo
(in English only)

The logo for a specific local event
(translated upon demand in up to 22 European 
languages)

Europe in my region|city
September - December

Europe in my region|city
September - December 2018

Europe in my region|city
2018
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01.2. Graphic rules applying to the logo

01.2.1 Clear space

Clear space refers to a distance of 2 times y, as a 
unit of measurement, surrounding each side of 
the logo. y equals the width of the letter ‘R’ of 
the wordmark ‘REGIONS & CITIES’. A minimum 
clear space requirement has been established 
to ensure the prominence and clarity of the 
logo.

It is essential that it remains free of all 
graphics, taglines, identities, photography and 
typography.

01.2.2 Minimum size

Minimum size refers to the smallest size at 
which the logo may be reproduced to ensure 
its legibility. The minimum reproduction size 
is 7mm (0,28") in height for the logo with the 
vertical tagline  (1), 8mm (2") in height for the 
logo with the horizontal tagline and date (2) 
and 18,5mm (0,7") in height for the logo with 
the vertical tagline and date (3).

3 y

3 yEuropean Week
Brussels  Days Month Year

REGIONS
& CITIES

8 mm
(0,3")

European Week
Brussels  Days Month Year

REGIONS
& CITIES

18,5 mm
(0,7")

REGIONS
& CITIES

European Week | Brussels

Days Month Year

(1) (2) (3)

7 mm
(0,28")

REGIONS
& CITIES

3 y

3 yEuropean Week
Brussels  Days Month Year

REGIONS
& CITIES
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01.2.3 Usage on different 
background colours

On coloured backgrounds the symbol will 
always be displayed surrounded with a fine 
white edging. On dark backgrounds, the 
wordmark and the tagline should be displayed 
in white.

01.2.4 One colour usage and 
negative versions

For specific design or printing purposes, 
the logo might be used in one colour only 
(e.g. when the printing can be done in only 
one colour or when it should be made in a 
particular colour).

The one-colour approach is also recommended 
for telecopying.

REGIONS
& CITIES

European Week | Brussels

Days Month Year

REGIONS
& CITIES

European Week | Brussels

Days Month Year

REGIONS
& CITIES

European Week | Brussels

Days Month Year

 one colour usage one colour usage in negative

REGIONS
& CITIES

European Week | Brussels

Days Month Year

REGIONS
& CITIES

European Week | Brussels

Days Month Year

REGIONS
& CITIES

European Week | Brussels

Days Month Year

REGIONS
& CITIES

European Week | Brussels

Days Month Year

REGIONS
& CITIES

European Week | Brussels

Days Month Year

REGIONS
& CITIES

European Week | Brussels

Days Month Year
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01.2.5 Incorrect usage of the logo

European Week

Brussels  Days Month Year

REGIONS

& CITIES

Brussels
Days Month Year

European Week

REGIONS
& CITIES

European Week
Brussels  Days Month Year

REGIONS
& CITIES

European Week
Brussels  Days Month Year

REGIONS
& CITIES

European Week
Brussels  Days Month Year

REGIONS
& CITIES

European Week
Brussels  Days Month Year

REGIONS
& CITIES

European Week
Brussels  Days Month Year

REGIONS
& CITIES

European Week
Brussels  Days Month Year

REGIONS
& CITIES

stretching

distorting

changing the font face

adding effects

removing elements

changing the place of the elements

adding other elements

altering the colours

tilted usage
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01.3. Colour scheme

The European Week of Regions and Cities 
visual identity uses a bi-colour scheme 
composed of a large banner on the top and 
a coloured background for the rest of the 
composition.

The combination of colours varies from year to 
year. It should aim at an elegant and dynamic 
association of colours. Colours evoke certain 
emotions and feelings towards the brand so it 
is vital to choose colours which represent the 
event’s identity effectively.

Whilst deciding on the colour scheme, the 
organisers should also:

− make sure one of the colours is eye-catching 
(i.e. for outdoor visuals, such as banners);

− make sure there is a smooth balance 
between the two colours (avoid ‘visual 
vibrations’ which might be disruptive for the 
eye, especially for on-screen applications);

− pay attention to its possible implementation 
for various communication products (on-
screen products like website and PowerPoint; 
event related products; publications…);

− pay attention to which logo version best 
apply to the background colours;

− pay attention to the colour of the headlines 
and sub-headlines to be featured on the 
coloured background, to ensure good 
visibility.

 

In some particular cases, derogations to 
the bi-colour scheme may apply, e.g. for 
an exceptional occasion or a special event 
associated to the European Week of Regions 
and Cities. This exception should always be first 
approved by the European Week organisers.
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01.4. Style sheets and writing rules

The organisers of the European Week of 
Regions and Cities and their contractors 
apply the event’s style sheets, which follows 
the EU inter-institutional style guide of the 
European Publication Office,1 in conformity 
with the European Commission and the 
European Committee of the Regions (CoR) 
publications’ style sheets.

A summary of this EU inter-institutional style 
guide and of the CoR style sheets in relation 
to the European Week of Regions and Cities 
publications can be found in the event’s style 
guide.

1 http://publications.europa.eu/code/en/en-000500.htm

In addition, there are also a few writing rules 
specific to the European Week publications 
(see here opposite).

Whilst event partners are encouraged to apply 
the style guide, they are requested to abide by 
these general writing rules.

Writing rules for the European 
Week of Regions and Cities

Provided the context is clear, and that the 
full name of the event, the European Week 
of Regions and Cities, has been mentioned 
earlier in the text, the full name can be 
replaced by ‘the European Week’, ‘the Week’ 
or ‘the event’.

DG REGIO stands for ‘Directorate-General 
for Regional and Urban Policy’.

Headlines: Only capital letters for the 
headline’s beginning and after ‘:’ or –’;’ and 
terminology which requires upper case (see 
below and annex).

Abbreviations are to be avoided as much 
as possible (exceptions: EU, SME, ICT, REGI, 
COTER). They always have to be introduced 
when first mentioned. Example: European 
Grouping of Territorial Cooperation (EGTC). 

Capital letters are only to be used for words 
coming from official EU terminology. In cases 
of relatively new terminology, high commas 
should be used. Examples: Common Strategic 
Framework, Competitiveness Objective.

Moreover, the following spelling rules 
apply:

- Not ‘EU2020’ but ‘Europe 2020’

- Not ’Europe 2020 Strategy’ but ‘Europe 2020 
strategy’

- Not ‘co-operation’ but ‘cooperation’

- Not ‘Cohesion Policy’ but ‘cohesion policy’

- Not ‘structural funds’ but ‘Structural Funds’

- Not ‘public private partnership’ but ‘public-
private partnership’

- Not ‘macroregion’ but ‘macro-region’

- Not ‘cross border’ but ‘cross-border’

- Not ‘&’ but ‘and’
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01.5. Placement of the brand in relation with other logos

The position of the label on the various 
communication tools depends on the type 
of support and the presence of other logos 
associated to the event.

On pure communication material, the event 
logo should always be displayed in the 
upper coloured banner, whilst the organisers’ 
logos (i.e. the European Commission and the 
European Committee of the Regions logos) 
should be placed in the lower colour surface. 
According to the protocol order,1 the European 
Commission comes first (or, on the left side of a 
document, if on the bottom of a page), and the 
CoR in second.

The relative sizes of these two logos are defined 
according to the European Commission 
graphic chart.

1 http://publications.europa.eu/code/en/en-390500.htm

Other logos may be featured on the 
communication material (i.e. European 
Cooperation Day logo, partner regions/cities’ 
logos). These should then be displayed after 
the two organisers’ logo, and should not be 
more prominent or more visible.

If possible, logos should always be displayed 
in a harmonised format: i.e. if the publication 
uses the CoR or EC negative logos, than all 
other partner logos displayed on the same 
coloured surface will be displayed in negative. 
The European Week logo, displayed on the 
upper colour banner, may follow a different 
approach, alongside the branding rules (colour 
version or negative version).

The event logo is never featured only with 
one of the organisers’ logo. Either the two 
organisers’ logos, or none of them, are 
displayed.

The event logo might be featured as a single 
‘standing alone’ logo in administrative 
documents, forms, stationary, etc. 

REGIONS
& CITIES

European Week | Brussels

Days Month Year
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x

y

65% of x

25% of x

50% of x

17% of y

9% of y

y

x

65% of x

25% of x

50% of x

7% of y

17% of y
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x

50% of x
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17% of y
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x
30% of x

65% of color 1 width 25% of color 2 width 25% of color 2 width

color 1 color 2

25% of y

y

x
20% of x

15% of y

y

65% of
color 1 width

25% of color 2 width 25% of color 2 width

color 1 color 2
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yearly slogan
Title

x

y

16% of x5% of x 5% of x

25% of x

14% of y

5% of y

5% of y
#EURegionsWeek www.regions-and-cities.europa.eu

REGIONS
& CITIES

European Week | Brussels

Days Month Year
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02.
The variable components (yearly adaptations)

02.1. Logo adaptations

Each year, the tagline of the European Week of 
Regions and Cities logo is adapted to feature 
the date of the event. These adaptations also 
apply to the local events logos.

The colours of the circles used in the logo 
remain unchanged. Only the colour of the 
written elements of the logo (‘REGIONS & 
CITIES’) as well as the colour of the tagline may 
be changed to fit the colours combination 
defined for the year (see here after).

02.2. Choice of background colours

Whilst the European Week of Regions and 
Cities overall branding remain the same 
year after year, a yearly change in the colour 
combination stamps the specificity of the 
yearly edition.

The chosen colours will have an impact 
on the colours used for the headlines and 
core text body, keeping due consideration 
on readability/visibility issues for outdoor 
material, on-screen display or off-set printing. 
A consistent approach for the colours of the 
logo, its headline, the material headlines and 
core text should be defined on a yearly basis, 
making sure the contrasts ensures a maximum 
visibility.

On a dark background, the concentric circles 
of the logo will be surrounded by a light white 
edging, whilst the logo inscriptions ‘REGIONS 
& CITIES’ and its tagline will be displayed 
in negative (white) to ensure a maximum 
visibility.
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02.3. Specific slogan and branding image

Since 2011, each yearly edition of the 
European Week of Regions and Cities is 
promoted through a specific branding 
image, defined by the organisers according 
to the yearly slogan. This branding image 
helps visualise the identity of the event 
throughout the communication materials.

If the decision to use the branding image 
is taken, it is recommended to be used for 
outdoor signage and promotion. 

Some products may require an adaptation 
of the branding image for ‘artistic’ reasons or 
special events. This was for instance the case 
in 2012 for some products like the official 
reception invitation, the artistic catalogue, etc., 
to mark the event’s 10th edition.

Some other products may not necessarily 
require the usage of the branding image. It 
may be left out if it affects the overall graphical 
balance.

Event partners are encouraged to use the 
yearly defined branding image.

Examples of slogans:

− 2010: Europe 2020: Competitiveness, co-
operation and cohesion for all regions;

− 2011: Investing in Europe’s future: Regions 
and cities delivering smart, sustainable and 
inclusive growth;

− 2012: Europe’s regions and cities: Making a 
difference;

− 2013: Europe’s regions and cities taking off for 
2020;

− 2014: Growing together – Smart investment 
for people;

− 2015: Europe’s regions and cities: Partners for 
investment and growth;

− 2016: Regions and cities for sustainable and 
inclusive growth;

− 2017: Regions and cities working for a better 
future.

− 2018: For a strong EU cohesion policy beyond 
2020.
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Applications

01.
Publications

European Week of Regions and Cities 20xx - Local Events

Proceedings

local events map

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris fringilla, odio lacinia volutpat 
adipiscing, ligula tortor blandit magna, vitae ultricies nibh velit a leo. Proin mattis nisl at tortor 
rhoncus ut vestibulum mi aliquet. Sed a dolor nec arcu tristique interdum at id magna. Nam 
vitae nibh vel elit rhoncus mollis. Nulla rutrum convallis nisl, hendrerit mollis tellus laoreet et. 
Morbi est est, tincidunt sit amet rhoncus sit amet, suscipit a odio. Aliquam id magna tortor. 
Aenean id sodales dui. Sed aliquam imperdiet urna, ut mollis sem porttitor sit amet. Duis sed 
aliquet metus. Suspendisse sodales tempus dapibus.

Phasellus eu metus magna, id rutrum massa. Curabitur eros tortor, posuere sed venenatis vitae, 
euismod sed magna. Ut augue velit, luctus a fermentum id, mollis vel nunc. Vivamus sit amet 
lacus augue. Sed et lectus sed eros congue condimentum. Aenean dapibus laoreet odio, sed 
consequat libero faucibus ac. Nulla a mi lacus, eu convallis metus. Nunc eu diam varius nibh 
pulvinar ultrices ac venenatis nibh. Praesent sit amet augue sit amet ipsum volutpat vestibu-
lum nec non velit. Nullam faucibus diam at dolor hendrerit rutrum. Vivamus tellus lorem, fauci-
bus id scelerisque at, convallis nec neque. Sed feugiat dui eget lorem porttitor eget sollicitudin 
leo ultricies. Sed in odio diam, sit amet pretium sapien. Phasellus dapibus neque sit amet leo 
auctor auctor varius ante pellentesque. Cras vel elit ac ligula laoreet posuere et non nibh. Morbi 
facilisis metus non ligula dictum aliquet.

European Commission
DG Regional Policy

BE-1049 Brussels

Rue Belliard 101
1040 Brussels

www.cor.europa.eu

Europe in my region|city
September - December

Europe in my region / city
2017

proceedings local events - cover 
(cover 4 and cover 1)
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Press Book

event image 1 event image 2 event image 3

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris fringilla, odio lacinia volutpat 
adipiscing, ligula tortor blandit magna, vitae ultricies nibh velit a leo. Proin mattis nisl at tortor 
rhoncus ut vestibulum mi aliquet. Sed a dolor nec arcu tristique interdum at id magna. Nam 
vitae nibh vel elit rhoncus mollis. Nulla rutrum convallis nisl, hendrerit mollis tellus laoreet et. 
Morbi est est, tincidunt sit amet rhoncus sit amet, suscipit a odio. Aliquam id magna tortor. 
Aenean id sodales dui. Sed aliquam imperdiet urna, ut mollis sem porttitor sit amet. Duis sed 
aliquet metus. Suspendisse sodales tempus dapibus.

Phasellus eu metus magna, id rutrum massa. Curabitur eros tortor, posuere sed venenatis vitae, 
euismod sed magna. Ut augue velit, luctus a fermentum id, mollis vel nunc. Vivamus sit amet 
lacus augue. Sed et lectus sed eros congue condimentum. Aenean dapibus laoreet odio, sed 
consequat libero faucibus ac. Nulla a mi lacus, eu convallis metus. Nunc eu diam varius nibh 
pulvinar ultrices ac venenatis nibh. Praesent sit amet augue sit amet ipsum volutpat vestibu-
lum nec non velit. Nullam faucibus diam at dolor hendrerit rutrum. Vivamus tellus lorem, fauci-
bus id scelerisque at, convallis nec neque. Sed feugiat dui eget lorem porttitor eget sollicitudin 
leo ultricies. Sed in odio diam, sit amet pretium sapien. Phasellus dapibus neque sit amet leo 
auctor auctor varius ante pellentesque. Cras vel elit ac ligula laoreet posuere et non nibh. Morbi 
facilisis metus non ligula dictum aliquet.

European Week of Regions and Cities Hotline: +32 2 5020615 | contact@ewrc.eu

CC

(language code)

European Commission
DG Regional Policy

BE-1049 Brussels

Rue Belliard 101
1040 Brussels

www.cor.europa.eu

press book - cover (cover 4 and cover 1)

leaflet

Slogan current yearSlogan previous year

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris fringilla, odio lacinia volutpat 
adipiscing, ligula tortor blandit magna, vitae ultricies nibh velit a leo. Proin mattis nisl at tortor 
rhoncus ut vestibulum mi aliquet. Sed a dolor nec arcu tristique interdum at id magna. Nam vitae 
nibh vel elit rhoncus mollis. Nulla rutrum convallis nisl, hendrerit mollis tellus laoreet et. Morbi est 
est, tincidunt sit amet rhoncus sit amet, suscipit a odio. Aliquam id magna tortor. Aenean id sodales 
dui. Sed aliquam imperdiet urna, ut mollis sem porttitor sit amet. Duis sed aliquet metus. Suspen-
disse sodales tempus dapibus.

Phasellus eu metus magna, id rutrum massa. Curabitur eros tortor, posuere sed venenatis vitae, 
euismod sed magna. Ut augue velit, luctus a fermentum id, mollis vel nunc. Vivamus sit amet lacus 
augue. Sed et lectus sed eros congue condimentum. Aenean dapibus laoreet odio, sed consequat 
libero faucibus ac. Nulla a mi lacus, eu convallis metus. Nunc eu diam varius nibh pulvinar ultrices 
ac venenatis nibh. Praesent sit amet augue sit amet ipsum volutpat vestibulum nec non velit. 
Nullam faucibus diam at dolor hendrerit rutrum. Vivamus tellus lorem, faucibus id scelerisque at, 
convallis nec neque. Sed feugiat dui eget lorem porttitor eget sollicitudin leo ultricies. Sed in odio 
diam, sit amet pretium sapien. Phasellus dapibus neque sit amet leo auctor auctor varius ante 
pellentesque. Cras vel elit ac ligula laoreet posuere et non nibh. Morbi facilisis metus non ligula 
dictum aliquet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Mauris fringilla, odio lacinia volutpat 
adipiscing, ligula tortor blandit magna, vitae ultricies nibh velit a leo. Proin mattis nisl at tortor 
rhoncus ut vestibulum mi aliquet. Sed a dolor nec arcu tristique interdum at id magna. Nam vitae 
nibh vel elit rhoncus mollis. Nulla rutrum convallis nisl, hendrerit mollis tellus laoreet et. Morbi est 
est, tincidunt sit amet rhoncus sit amet, suscipit a odio. Aliquam id magna tortor. Aenean id sodales 
dui. Sed aliquam imperdiet urna, ut mollis sem porttitor sit amet. Duis sed aliquet metus. Suspen-
disse sodales tempus dapibus.

Phasellus eu metus magna, id rutrum massa. Curabitur eros tortor, posuere sed venenatis vitae, 
euismod sed magna. Ut augue velit, luctus a fermentum id, mollis vel nunc. Vivamus sit amet lacus 
augue. Sed et lectus sed eros congue condimentum. Aenean dapibus laoreet odio, sed consequat 
libero faucibus ac. Nulla a mi lacus, eu convallis metus. Nunc eu diam varius nibh pulvinar ultrices 
ac venenatis nibh. Praesent sit amet augue sit amet ipsum volutpat vestibulum nec non velit. 
Nullam faucibus diam at dolor hendrerit rutrum. Vivamus tellus lorem, faucibus id scelerisque at, 
convallis nec neque. Sed feugiat dui eget lorem porttitor eget sollicitudin leo ultricies. Sed in odio 
diam, sit amet pretium sapien. Phasellus dapibus neque sit amet leo auctor auctor varius ante 
pellentesque. Cras vel elit ac ligula laoreet posuere et non nibh. Morbi facilisis metus non ligula 
dictum aliquet.

article relate image 1 article relate image 1 article relate image 1 article relate image 1 article relate image 1 article relate image 1 article relate image 1 article relate image 1

Europe in my region|city
September - December

Europe in my region|city
September - December
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yearly slogan
Title

#EURegionsWeek www.regions-and-cities.europa.eu

A0 poster
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Aero stand

Headline 1

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Pellentesque lobortis est non 
neque hendrerit ac laoreet libero 
convallis. Sed scelerisque luctus 

diam non accumsan. Nunc 
suscipit, lorem et pharetra mattis, 

odio est porttitor tellus, a 
consequat massa nulla id augue. 
Sed egestas varius felis, pharetra 

malesuada mauris rhoncus sit 
amet. Suspendisse venenatis 

adipiscing neque, sit amet viverra 
lorem gravida a. Quisque quis 

nibh sem, lacinia dictum est. Nam 
congue, eros vitae venenatis 

iaculis, sapien neque elementum 
elit, eget porttitor odio 

yearly branding image

www.regions-and-cities.europa.eu
#EURegionsWeek 

Headline 2

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 

Pellentesque lobortis est non 
neque hendrerit ac laoreet libero 
convallis. Sed scelerisque luctus 

diam non accumsan. Nunc 
suscipit, lorem et pharetra mattis, 

odio est porttitor tellus, a 
consequat massa nulla id augue. 
Sed egestas varius felis, pharetra 

malesuada mauris rhoncus sit 
amet. Suspendisse venenatis 

adipiscing neque, sit amet viverra 
lorem gravida a. Quisque quis 

nibh sem, lacinia dictum est. Nam 
congue, eros vitae venenatis 

iaculis, sapien neque elementum 
elit, eget porttitor odio qu

02.
Event tool kit
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yearly branding image

yearly branding image

Belliard bridge horizontal banner

JDE Balcony Hall horizontal banner

Room banners

yearly slogan yearly sloganyearly slogan
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General vertical banner

VMA banner yearly branding
image

yearly branding image
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yearly branding image

Roll up
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Umbrella stand

yearly branding
image local events map

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit. 
Mauris fringilla, odio lacinia 
volutpat adipiscing, ligula 
tortor blandit magna, vitae 
ultricies nibh velit a leo. Proin 
mattis nisl at tortor rhoncus 
ut vestibulum mi aliquet. Sed 
a dolor nec arcu tristique 
interdum at id magna. Nam 
vitae nibh vel elit rhoncus 
mollis. Nulla rutrum convallis 
nisl, hendrerit mollis tellus 
laoreet et. Morbi est est, 
tincidunt sit amet rhoncus sit 
amet, suscipit a odio. 
Aliquam id magna tortor. 
Aenean id sodales dui. 

Europe in my region|city
September - December

no
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#EURegionsWeek 
www.regions-and-cities.europa.eu

29



directionals vertical directionals horizontal

Canteen, cafeteriaYou are on the 5th floor 

Foyer:
Workshops
Rooms JDE 51, JDE 52, JDE 53
INTERREG IVC exhibition
‘10 years, 10 artists’ exhibition

Atrium:
Meeting place networking
Media centre, TV studio
Café
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lanyards

badges

C
A

TE
G

O
R

Y

CHAR – CCAB – JDE – VMA – BERL

Prénom
NOM

Organisme
PAYS

EP
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03.
Multimedia

website
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04.
Stationary

event image 1 event image 2 event image 3 event image 4

Title
Subtitle

event image 4

Title
Subtitle
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Integer sit amet libero et lacus dapibus semper non tinci-
dunt tortor. Donec ultricies hendrerit lacus, a dictum nunc 
malesuada at. Donec eleifend mollis ultricies. Nulla a urna 
eget mi vestibulum egestas eu vitae odio. Praesent sodales 
lacinia ligula, non aliquet augue porttitor eu. Cras aliquam 
feugiat bibendum. Ut id viverra lectus. Cras mi dolor, 
varius sit amet fringilla porttitor, volutpat sit amet justo. 
Aliquam non sapien placerat mauris tempus sagittis nec 
non eros. Nunc nec eros nulla. Duis neque massa, euismod 
in vulputate in, malesuada sed orci. Vestibulum ante ipsum 
primis in faucibus orci luctus et ultrices posuere cubilia 
Curae; Cras quis sagittis velit. Aliquam elementum, turpis 
id eleifend varius, odio odio laoreet tortor, non posuere 
eros tellus et ante.

Sub-subtitle

Donec tincidunt pretium sem vitae volutpat. In viverra, 
magna non tempus posuere, lectus metus convallis justo, 
sed congue neque leo a nibh. Vestibulum sit amet massa 
ante. Lorem ipsum dolor sit amet, consectetur adipiscing 
elit. Pellentesque vehicula consequat erat quis posuere. 

Etiam ligula neque, rutrum ac laoreet vitae, blandit et elit. 
Vestibulum consectetur sapien vitae ligula pharetra plac 
erat. Fusce vitae sem dolor. Aliquam dictum varius purus 
ut gravida. Praesent lobortis dolor felis, ac fringilla nunc. 
Pellentesque condimentum est nec turpis tempor tristique 
ac quis risus. Phasellus suscipit lectus nec sapien porta 
quis dignissim nisl hendrerit. Duis scelerisque mauris ut 
elit pulvinar gravida.

Pellentesque habitant morbi tristique senectus et netus et 
malesuada fames ac turpis egestas. Ut euismod nisl at 
turpis sollicitudin sed consectetur orci fringilla. Cras vulpu-
tate est quis purus scelerisque aliquam. Mauris ullamcorp-
er pulvinar hendrerit. Nullam consequat odio nibh. Cum 
sociis natoque penatibus et magnis dis parturient montes, 
nascetur ridiculus mus. Pellentesque habitant morbi 
tristique senectus et netus et malesuada fames ac turpis 
egestas. Curabitur vel augue nibh. Aliquam orci eros, 
semper a faucibus sit amet, tincidunt vel erat. Suspendisse 
potenti. Phasellus nec lectus ac felis pulvinar molestie. 
Aliquam dictum tincidunt ultricies. Aliquam erat volutpat. 
Vivamus id aliquam justo. Donec arcu sapien, aliquam sit 
amet vestibulum in, posuere vel tellus.

powerpoint template

main page template

content page template
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letterhead

www.website.eu

adress | tel. no | fax no.e-mail adress
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electronic signature

Adress: Lorem ipsum dolor
sit amet consectetur
adipiscing elit
Tel. no | Fax no.

Surname Name
Title

REGIONS
& CITIES

European Week | Brussels

Days Month Year
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