
The EU is the World's Largest Producer of Olive Oil

Olive Oil Market in Japan
In 2018, household olive oil consumption in Japan overtook the top position and exceeded the 40 billion yen mark in total household oil 

consumption of 140 billion yen. With the current trend towards health consciousness, middle-aged and older Japanese consumers who are 

heavy users of olive oil have a strong desire to purchase. The demand for oil is increasing, and the use of olive oil in the household is 

spreading. Japan is the EU's fourth largest purchaser of agricultural products, importing more than 5.7 billion euros (about 706 billion yen*) 

of agricultural products every year, with olive oil being one of the major imports from the EU. Japan imports 52,000 tons of olive oil, or 

almost 10% of the total annual olive oil production in the EU. Thanks to the EPA, the olive oil market in Japan is expected to grow further.

• There are nine Member States producing olive oil: Spain, Italy, Greece, Portugal, France, Slovenia, Croatia, Cyprus and Malta. Approxi-

mately 99% of the production is covered by four Member States: Spain (63%), Italy (17%), Greece (17%) and Portugal (5%).
Source: European Commission (English)

• According to the Short-Term Outlook on the EU Agricultural market in 2020, olive oil production is expected to rebound in the 2020/21 

crop year, reaching 2.3 million tons. 
Source: Olive Oil Times (English)

• It is predicted that production of olive oil in the EU will steadily increase by about 1.1% per year over the next decade. This 

growth will largely be due to intensification of olive production on the Iberian Peninsula, as well as innovations in bioscience 

and improvements to outdated irrigation systems. However, many olive growers will combine modern advances with 

traditional methods, harvesting by hand and producing smaller batches of high-quality, distinctive artisan olive oil.
Source: EU agricultural outlook (English) Olive Oil Times (English)

Producing 69% of the world’s supply of olive oil, the EU is the largest producer, consumer and exporter of olive oil in the world. The current 

and future outlook for olive oil is as follows. 

Source: Olive Oil Times (English), Food Industry Newspaper, European Commission (English)
Note: Yen notation is converted at 1 euro = 124 yen for the convenience of the reader.
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Prospect of Organic Olive Oil

About the PERFECT MATCH! Campaign

• France leads the way, with over 27% of its olive oil production certified organic.

• Greek organic olive oils swept the boards at many of the top awards ceremonies in 2020.

What the EPA Brings to the Olive Oil Market in Japan
Since the EPA became effective in February 2019, there are no duties imposed on 

olive oil in Japan today, but there are other barriers that will be eliminated by the 

agreement, including the standards of the International Olive Oil Council (IOC) for 

labelling of bottles containing olive oil, that are not currently applicable in Japan. 

If the adaptation of the IOC rules is realized, it will become much easier for 

producers and exporters to send their olive oils to Japan.

As part of product protection measures, the European Union provides producers 

with a Geographical Indication (GI), a sign used on products that have a specific 

geographical origin and possess qualities or reputation that are due to that origin. 

Here is the list of 9 GI olive oils from the EU under the EPA.

Since 2010, organic farming has become more prominent in Europe and organic food more 

common in the market. By 2030, 25% of EU farmland will be farmed organically, an aim of the 

EU Farm to Fork Strategy.

The EU organic logo can only be used on products which have fulfilled strict conditions on how 

they must be produced, processed, transported and stored and when they contain at least 95% 

of organic ingredients and additionally respect further strict conditions for the remaining 5%. 

The same ingredients cannot be present in organic and non-organic form. This logo gives a 

coherent visual identity to EU-produced organic products and can only be used on products 

certified as organic by an authorised control agency or body. The future for organic olive oil production in the EU is looking robust and 

has experienced a 92% increase in cultivation between 2009 and 2019, and it now accommodates almost 70% of the world’s organic 

olive groves.

The “Perfect Match” campaign is a project financed by the European Union (EU) designed to help create a 

positive image of EU agricultural food and beverages in Japan in the context of the trade agreement, in order 

to help increase demand and market share of the promoted products in the country. The campaign emphasis-

es the “perfect match” between EU and Japanese food and drinks products, helping both business and 

consumer audiences appreciate EU products both with their European heritage and in Japanese cuisine.

Source: Olive Oil Times (English)

Source: Olive Oil Times (English)

Greece Sitia Lasithiou Kritis
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