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Dismantling migration stereotypes using 
media literacy

How to achieve literacy? 

• Involvement of private sector: Social Media agencies as

important gatekeepers to the public

• Trainings: On migration narratives, press relations, 

ethical depiction of migrants, social media

• Exchange: Campaigning working groups & Agency 

working groups to share best and worst practices
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Awareness raising work on migration 
issues 

First step target audience: 

• Value-based communication: Soft/subtle messaging was 

needed to reach the „moveable-middle“

• Public testing of messages and imagery

MIND awareness raising activities: 

• Annual social media campaign #whatishome

• Press trips and conferences

• Podium discussions

• Expert interviews

• Mobile exhibitions, workshops for youths, competitions,…
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In case there is some extra time…
Winning video of video competition by Caritas Slovakia
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Media & Migration during and post 
COVID-19 

Challenge: 

• COVID-19 made re-evaluation necessary

• Fear of „Migrants as COVID-19 spreaders“-narrative 

Opportunity: 

• COVID-19 opened the discussion about the importance

of migrants contribution

• Social media content could be amended to fit the new

theme
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