
 

More information 

Part 1: Action ideas  

 To beat a world record 

 One week of sustainable food in the student accommodation 

 Trashart: make art out of trash and leftovers 

 Seasonal cooking  

 A communal vegetable garden 

 Upcycling  

 Dumpster diving 

 Organize a picnic with leftovers from supermarkets/organic famers 

 Leftover-bank: every Friday students give their leftovers to volunteers, who prepare them for 

a social goal/organization.  

 Go to the shop or snack-bar with your own plates to reduce the waste of paper or plastic 

 Develop a forum with sustainable recipes in the student accommodation.  

 Guerilla-attacks on supermarkets: paste stickers with the amount of water each product 

needs for production, go back every day to the same shop to ask if they have organic 

Fairtrade bananas etc.  

 Raise of awareness by placing a big jar with all the leftovers from the student restaurants at 

the door 

 Challenge professors, media-figures etc. to comment on their thoughts on sustainability  

 A project with the local grocery store, companies, student restaurants etc. 

 … 

  



Part 2: Modus operandi 

Approach  

Launch: a soup-campaign  

At the start of the competition, a soup-campaign can be organized in the participating city/cities in a 

location where there is a high concentration of students (e.g. universities, colleges, libraries etc.).  

During these campaigns, you can make soup from leftovers from supermarkets and/or organic 

farmers. This soup must then be given away for free, with the only repayment being a few minutes of 

each person’s time, in order to explain who we are and what we do. You inform them of the 

competition and challenge the young people face-to-face to participate. When the conversation is 

over, you give them a flyer (See appendix 2) with further information.  

This campaign can be supported digitally by providing iPads so people passing by can ‘like’ the 

Facebook page on the spot. In this way, you can raise more awareness of our general ideas and aims. 

Secondly, you also establish a long-term link with the people who participate in the competition after 

the conversation ends. This increases the chances of participation and activity as the digital link 

serves as a constant reminder.  

Poster 

In addition to the elements mentioned above, you can also create a poster to display publicly on 

strategic locations in the participating city/cities. This poster should include removable paper-strips 

at the bottom which contain our Facebook information and mail address. (See appendix 3) 

Publicity 

The competition must be advertised in the participating city/cities. This can be done through: 

- interviews on the local radio  

- articles in student magazines  

- advertisement on websites which are aimed at young people 

- … 

Local student association  

Both before and after the competition, maintaining contact with the local student associations is 

highly advised. They can help to organize/advertise the competition. Also, after the competition, 

they can take over the campaign and choose to organize an annual project if they wish.  

Extra: celebrity representative  

If possible, a famous ‘godfather or godmother’ involved/ interested in the project can be invited to 

support the campaign. However, organisers are requested to only consider public figures who have 

an active interest /role in the sustainability movement, and are known for their support of 

sustainability. 



Following up 

Facebook plan: 

Throughout the process, the Facebook page is the backbone of the competition. It is regularly 

updated with examples of campaigns and ideas which might serve as inspirations for the 

development of new campaigns. (See appendix 2) Also, it is the medium through which we publish 

the submitted proposals and updates about the dinner.  

All the contestants are also ‘gathered’ on a googledoc-document linked to our page.  

Completion: 

After the deadline when all the entries have been submitted, the organization gathers to select the 

winning project and organize the dinner party.  

 


